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Corporate Social

Responsibility (CSR)
News & Highlights from the AMCHAM Members

AMCHAM Korea and its members are actively giving back to Korean society in numerous creative ways. The following
articles are about the AMCHAM members' corporate social responsibility (CSR) activities in Korea in the 4* quarter of

2016. Thank you for helping us promote CSR efforts in Korea!

AlG Korea
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AIG Korea participated as a partner and a corporate
volunteer in the “2016 Happy Kimchi Making Story,” the
event hosted by Yeungdeungpo-Gu Volunteer Center at
Dangsan Park in Seoul on November 16. This year, 200
volunteers from 13 companies in the district participated in
the event to make some 2,000 heads of Napa cabbage
kimchi. About 20 AIG volunteers mixed kimchi marinade
and carried ingredients. They also assisted with packaging
and transporting kimchi to a loading area. The kimchi made
at the event was delivered to 450 low-income households
and welfare organizations in the region. Align with
corporate’s “Bring on tomorrow” campaign, AlG Korea
holds regular volunteer community events and conducts the
socially responsible activities to aid the disadvantaged.
Contact | Yoojin Lee yoojin.lee@aig.com
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Amway Korea
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On November 25, Amway Korea held a “Hands On”
volunteer activity at the head office to help the abandoned
children without any relatives or families. As “Hands-On”
volunteer work is a Talent Donation program in which
employees can participate as a volunteer work whenever
they can. 27 employees participated in the “Hands-On”
volunteer program and they made baby kits that contain
essential baby products such as swaddles and rattling
dolls. The baby kits made by workers will be delivered to
abandoned children through ChildFund Korea. As a
promise to make a better future together, Amway Korea
has been carrying out child support activities since 2003
via its One-by-One campaign.

Contact | Sang-Doo Kim Sang-Doo_Kim@Amway.com
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Bae, Kim & Lee LLC
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BKL and its pro bono affiliate Dongcheon
held a program for the deaf at
Changdeokgung Palace on October 22 in
cooperation with Seoul Association of the
Deaf. 27 people, including the hearing-
impaired, BKL and Dongcheon members
who have learned sign language over the
past year participated in the event. “It was
very rewarding to communicate using sign
language. | want to study sign language
more intensively,” said BKL attorney
Suhyoung Oh. Sign language classes
mainly focused on greetings, road
directions, law, economy and society have
been hosted for 15 weeks during lunch
time. BKL and Dongcheon will continue to
offer programs, interacting with socially
disadvantaged groups.

Contact | Jihee Han

jhhan@bkl.co.kr
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British American Tobacco Korea
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British American Tobacco Korea (BAT
Korea) employees voluntarily established a
charity club called “Big Love” in 2000 to
make social contributions. On November
19, “Big Love” club at Sacheon where its
manufacturing facility is located, hosted
“Briquette Delivery of Love” event for the
elderly and the families with financial
difficulties. With the participation of
members from the Voluntary Service
Center at Sacheon City, the club delivered
2,500 briquettes. On November 26, the
club also delivered kimcehi to the families in
needs with Aramark, which is a company
that operates its employee restaurant. “Big
Love” club at Sacheon have made
numerous contributions such as recovering
rivers and delivering gifts on holidays as
well as supporting new year’s event by
donating rice cakes for the citizens.
Contact | Jae Min Lee
jae_min_lee@bat.com
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BMW Group Korea
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BMW Korea Future Fund hosted the
“NEXT GREEN-TALK CONCERT” at Blue
Square on October 15 and 16. A total of
1,400 attendees voluntarily participated,
sharing interests in a sustainable future
and environment. Under the slogan “For
Earth, For Us,” the event engaged in 11
speakers with various backgrounds
including a best-selling author, a
renowned professional mountain climber,
and a cat-loving cartoonist. The speakers
shared their perspectives on the
environment, earth and our lives with the
audiences through the lectures from
various points of view. Since its foundation
in 2011, BMW Korea Future Fund has
been running a wide range of programs in
order to nurture “responsible leaders for
the future.”
Contact | Jiin Park
jiin.park@bmw.co.kr
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CBRE Korea
CBRE Korea

CBRE

On Friday, October 28, CBRE Korea held
the “Walk for a Wish” campaign, which is
its annual philanthropic event. CBRE
offices are located in 15 places across
seven countries in Asia Pacific regions.
Staff from each office collectively took part
in by walking (or running) 10 km on the
same afternoon to do fund raising for local
charities. CBRE Korea staff walked
together along Cheonggyecheon and
raised KRW 5 million through diverse
fundraising activities to support children
suffering from rare diseases. The collected
funds were promptly delivered to the
charity “ChildFund Korea.” Following the
success of “Walk for Wish,” CBRE Korea
will continue to engage in CSR and
support underprivileged children in our
community through a variety of activities
in2017.

Contact | Kayla Ryu
Kayla.ryu@cbrekorea.com
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Cigna Korea
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Cigna Korea launched the CPR application
“Heart Hero” with LINA Foundation to
increase opportunities of saving lives of
many, align with the foundation’s mission
to provide a healthier society to live in. The
app was created to save patients in
golden-time (4minutes) by informing
emergency situation to those who
completed CPR training in the shortest
distance. If a trained person registers in
advance through the app, it would give an
alert to the supporter of the situation and
location of the patients. It also provides
information of the location of AED and a
nearby hospital. Cigna Korea employees
promise to prepare for emergency by
completing training, enrolling the
supporter. From next year, about 5,000
telemarketers will be educated to
distribute a CPR culture.

Contact | Jihye Kim
JiHye.Kim@Cigna.com
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Citibank Korea Inc.
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citi
Citibank Korea and YWCA Korea held
ceremony for “14" Korea Women'’s
Leadership Awards” in the building of the
Korea Federation of Banks on November
3. Lee Gil-yeo, President of Gachon
University, won the “Grand Award.”
Actress Shin Ae-ra received the “Young
Leader Award” and the “Comfort Women”
received the honorary “Special Award.”
Korea Women'’s Leadership Awards,
co-operated by Citibank Korea and YWCA
since 2003, was designed to honor female
leaders who have contributed to the
enhancement of women'’s rights in Korean
society by identifying progressive
leadership with the mindset of
volunteerism and devotion to brighten
society, helping to foster female leadership
in Korean society and set ideal examples
for the next-generation leaders.
Contact | Seong Jae Lee
seongjae.lee@citi.com
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Conrad Seoul
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Deloitte Anjin LLC.
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Conrad Seoul led “Conrad in Pink” campaign
in October, the month of breast cancer
awareness. During the month, all the
employees wore a pink-ribbon badge to
highlight importance of breast cancer
prevention. To enable each patron to
participate as a campaign donor, Conrad
Seoul launched a “Pink is Love Package”
and KRW 5 million was donated to the Korea
Breast Cancer Foundation. The campaign is
a part of Hilton Worldwide’s Corporate
Responsibility activities for women, and
Conrad Seoul also follows the commitment,
Travel with Purpose, which is providing
shared value to its business and communities
by creating opportunities for individuals to
reach their full potential, strengthening
communities where Hilton operates, and
preserving environments through the
measurement, analysis and improvement of
the company’s use of natural resources.
Contact | Amy Hyun
amy.hyun@conradhotels.com
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Deloitte.

Deloitte Anijin held the “Dream Deloitte”
event, a CSR activity for students from
multicultural families, on November 4.
About 40 people participated in the event
with the support of Pearl S. Buck
Foundation Korea, a welfare foundation for
multicultural children and the Yang Joon
hyuk Baseball Foundation, a close partner
of Deloitte Anjin. A “Mini-talk show” was
given by Yang Joon hyuk, a legend baseball
outfielder and a big time batter. At “Deloitte
Mini Job Fair,” five Deloitte Anjin
professionals provided mentoring and
career consulting to students. After the
event, Deloitte Anjin conducted mock
interviews for the job-seeking students that
received positive feedbacks. Deloitte Anjin
will provide various supports for social
minorities as North Korean defectors and
multicultural families.

Contact | Keunboum Park
keupark@deloitte.com
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Dow Korea proceeded “Yellow Carpet”
installation project for the child safety with
ChildFund Korea and International Child
Rights Center.

“Yellow Carpet” project aims to prevent
children’s traffic accidents by
distinguishing grounds of crosswalk
entries and adjacent walls with contrasting
yellow paint so that children can wait for
traffic signal in safety zone and help drivers
to secure a clear view. Dow Korea
implemented the “Yellow Carpet”
installation project in Cheonan and Seoul
for two months.

Dow Korea employees participated in the
project to make crosswalks much safer by
removing dust, attaching lamp, etc.
Contact | Hyung-Joon Kwon
jasonkwon@dow.com
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eBay Korea
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On December 7, eBay Korea signed an
MOU with the Korean Society of Retired Fire
Officers to promote the welfare of fire
officers. Working conditions of 119 safety
center where most of the fire officers stand
by before dispatch, will be improved with
divers supports. In addition, eBay Korea
aims to create social value through activities
including free start-up education program,
e-commerce export, expansion of
transaction channels for farmers and
fishermen. This year, education for startup
companies has expanded to the disabled,
elderly and disadvantaged. Also eBay Korea
held three lecture sessions for the deaf and
those with spinal cord injuries. The
instructors of sessions were successful
eBay Korea sellers. eBay Korea provided
the necessary support for future sellers,
including sign language and subtitle
translation.

Contact | Ho-Sung Suh
hsuh@ebay.com
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Take Action Together
to Defeat Breast Cancer

ESTEE
LAUDER

COMPANIES

The Estée Lauder Companies co-crated
pink ribbon in 1992 and put effort with the
mission of defeating breast cancer through
education and medical research in 70
countries. As a Korea affiliate, The Estée
Lauder Companies Korea (ELCA Korea)
initiated the Breast Cancer Awareness
Campaign in 2001 in Korea and
endeavored to protect precious lives from
breast cancer. Working with the Korean
Cancer Society, it has led various
campaign programs such as concert, art
exhibition, illumination and digital
programs to raise awareness in breast
cancer in general public and encourage
them to take action. In addition, it has also
developed breast cancer self-assessment
mobile app, “Pink Touch,” promoting easy
and efficient disease information learning
and self-check every month.

Contact | Jiwon (Jill) Lee
jiwonlee@kr.estee.com

19923 d32|2 S S5 7HEsl 1992 HL£H
Xt 2514 SOF FAM|AH 700474 20| w7t
AT E £t Quer 2H0| SR of|AE| 20
WL =9 SH2X|AtRl O AE| 20 HEL|=
T2|OKAIITE|0P= 2001H2E] &H20f|A
O 102 R o|Alskat ZTolS Sl
OJMEQ| 455t MY HSE 2fs 251
UL} CHEttEs|E SRl6l F7Lt 2H0{E 4
A= EME, OFEHA|S], W3 L20||o| Mzt
C|X|=d/SNS Z4H[Ql S
gkt cist QIX|= X

Ch=2l Aol S5 2

L)
&
pas)

0

AT & 4 Qe HIER U2 Y Y ulE
8l 0{d AL ES0| glMm Qlct

SHEERE 1 07|

jiwonlee@kr.estee.com

Express

On October 8, FedEx Express joined the
“4km Charity Walk for Dreams" program,
a part of Make a Wish Project, to support
social integration and diversity. This
program is designed to raise awareness
and change public perception of people
with developmental disabilities, as well as
to enhance their self-reliance. More than
60 employees and family members took
part in the walk along the Anyangcheon
Stream, teaming up with 40 individuals
with developmental disabilities and helping
them to practice their interpersonal skills
and offer positive encouragement
throughout the walk. FedEx also made a
generous donation to the DreamPlus
Centre. More than 15,000 FedEx team
members around the world will dedicate
their time and skills to community services
in celebration of the company’s annual
FedEx Cares Campaign.

Contact | Chunghyun Song
ch.song@webershandwick.com
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Ford Korea

GE Korea
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Go Further

Ford Korea, through the Ford Motor
Company Conservation & Environmental
Grants program, has supported various
local environment activities in Korea. Since
2002, Ford Grants has sponsored
individuals and groups that are involved in
environmental protection activities, and in
2016, the program provided a total of
$50,000 in the support of 10 projects. At
an award ceremony held at the Grand
InterContinental Seoul Parnas on
November 25, Ford Korea announced the
10 organizations chosen as winners and
encouraged their upcoming activities as
part of Ford Motor Company Conservation
& Environmental Grants program. Two of
the winners from 2015’s program also
participated in the event and shared their
past experiences related to environmental
protection.

Contact | Sunhee Noh
snoh2@ford.com
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On November 11, GE Korea completed an
eight-month long Global Mentoring
Program with Women in Science,
Engineering and Technology (WISET),
designed to support female students in
science and engineering. The mentees
were invited to the Energy Technology
Center in Pangyo, to experience different
career opportunities together with GE’s
women in technology. Also this was the
first year that GE mentors and the mentees
worked on a research project together.
Mentees developed a prototype application
involving sensors that detect the level of
fine dust real-time, based on GE’s industrial
internet platform PREDIX. Also, Kye-Hyun
Park of GE Digital, who served as a leader
of the program, was recognized as the
“Mentor of the Year” by Ministry of Science,
ICT and Future Planning.

Contact | Hyeri Chung
hyeri.chung1@ge.com
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GENERAL MOTORS
KOREA

GM Korea Employees Foundation held the
“Kimchi Making for Sharing Love” event on
November 26 at GM Korea's Bupyeong
Headquarters in Incheon. They produced
12 tons of Kimchi for local social welfare
organizations and neighbors in need. More
than 300 employees and family members
participated in the event. The kimchi was
packed into 1,200 parcels and was
delivered to 57 local social welfare
organizations. Among the recipients were
Kyemyeong Orphanage, Hanna’s House,
and children’s centers and facilities for the
physically challenged. Since 2005, GM
Korea has donated 140 tons of kimchi to
various organizations and individuals in
need. This project has become one of the
most popular events to participants who
can experience traditional culture and
volunteer for the local community.
Contact | Gihyun Kwon
gihyun.kwon@gm.com
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Herbalife Korea
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HERBALIFE
NUTRITION

Global Nutrition Company Herbalife Korea
held “2016 Kimchi making event with
Casa Herbalife” at Haeshimwon, a social
welfare facility of Casa Herbalife in Korea.
With 20 executives and employees of
Herbalife and children of Haeshimwon
participated in making Kimchi as the
year-end season is approaching.

After completing making Kimchi,
participants had a pleasant time eating
Kimchi they made together.

Herbalife has run “Casa Herbalife,” which
is a social welfare program intended to
help bring good nutrition to children in
need, through Herbalife Family Foundation
(HFF), a non-profit organization. The first
Casa Herbalife program in Korea was
launched in 2007 which has continued
supports for 5 organizations including
Haeshimwon.

Contact | BoMi Kwon
bomik@herbalife.com
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HSBC Korea
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HSBC held the final competition for
“Company of the Year,” an
entrepreneurship program for high school
students, in partnership with JA Korea,
on November 5 to 6, 2016.

The initiative aims to help students to
organize and operate an actual business
enterprise, and sell products in the real
world. 21 teams competed in the final
contest where Korea Digital Media High
School and Seoul Robot High School
won the tickets for competing in Asia
Pacific competition next February in
Japan. Martin Tricaud, President and CEO
of HSBC Korea, said, “We are glad to
support this initiative through which
students can obtain the valuable

insight into the real business world.

We will keep supporting Korean students
to build entrepreneurship experience.”
Contact | Yeojin Yoon
yeo.jin.yoon@kr.hsbc.com
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IBM Korea
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From August 20 to October 1, 2016, IBM
Korea had “6 weeks Maker Education
workshop” with 20 students. The Lesson
Plans developed through STEM education
“6 weeks Makers workshop” will be
uploaded into Teachers Try Science to
increase materials usage. On October 8,
there was a Mini Maker Fair & Conference
for over 150 students and teachers. IBM
has collaborated with Gwacheon National
Science Museum, Maker Education Korea
and JiSun Lee, Professor of Sookmyung
Women's University, who leads Maker
education Korea. IBM is continuously
focused on building soft skills such as
creative problem solving, collaboration,
and communication for future jobs in
cognitive era.

Contact | Ji-Hyun Shin
shinjih@kr.ibm.com
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Ingredion Korea
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Ingredion.

Ingredion Incorporated, named one of the
World’s Most Admired Companies for
seven years (2010~2016) by FORTUNE
Magazine, participated in the campaign
which helped low-income multicultural
family. With the Multicultural Family Support
Center of Icheon province, Ingredion Korea
selected two houses to improve their
residential environment. On October 19,
volunteers from Ingredion Seoul office and
Icheon manufacturing site divided into two
groups and helped this project which
included not only changing a wallpaper &
floor, but also replacing kitchen furniture
and wall lights. JK Koo, President and CEO
of Ingredion Korea said that “Ingredion
Korea is continuously going to be involved
in local community events, providing
support where it is most needed.”
Contact | Juliana Mi-Hyang Kim
mihyang.kim@ingredion.com
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New Wrap Co.

New Wrap Co. which is one of the small
giants in food packaging material
industries, visited Jura’s shelter for the
disabled on December 6 to spread the
culture of sharing through voluntary
service, and share love to the
disadvantaged.

On the volunteering day, despite the cold
and extreme weather, the staffs of the
company decorated a big Christmas tree,
helped works of the disabled, and
donated kitchenware and daily supplies,
for them to spend a warm Christmas. New
Wrap Co. actively participates in
volunteering for socially disadvantaged to
have a warm and abundant winter and the
company plans to keep its social
responsibility by continuous various social.
Contact | SongYi Han
songyi82@gmail.com
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Grand InterContinental Seoul Parnas
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Every year for the holiday season the
Grand InterContinental Seoul Parnas
holds its end-of-the-year “Sharing Kimchi
Love” program. This past November 11,
30 staff members, including chefs,
headed to the Miggoji Village in
Yangpyeong-gun, Gyeonggi-do, to use
the locally-grown Napa cabbage to make
delicious Kimchi for families in need.

They prepared a total of 1500 kg of
kimchi, of which 1000 kg was delivered to
100 households of indigent elderly living in
Gangnam-gu, while 500 kg was delivered
to welfare centers on Ganghwa Island.
The welfare centers were also provided
with KRW 2 million for those in financial
support to ensure they have a warm
winter.

Contact | Bong-hyeon Kim
bhkim@parnas.co.kr
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JT International Korea Inc.
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JTI Korea carried out its 2016 JTI Smoking
Manners Campaign from November 23 to
26. JTI Smoking Manners Campaign is an
initiative carried out in many countries
around the world, aiming to build a culture
where both smokers and nonsmokers can
coexist respecting each other. In Korea,
the Campaign has been held every year
for sixteen years since 2001. This year,
9,000 custom-manufactured portable
ashtrays were handed out to smokers and
non-smokers in Gwanghwamun Square,
Yeouido area and Hongik University
streets to foster a considerate smoking
culture. Additionally, a special
performance was staged by pantomime
actors to silently express smoking
manners under the concept, “Smoking
manners, no words are necessary.”
Contact | Geena Hong
geena.hong@jti.com

22 Sl 7| JTI 2 2|0k= 118 23YEE
267HR| UTI AZRZ 0L Zm| QIS TIRSICE
ADZ O{L| ZH|QI2 SRt} HIEIRIZt
M2 ZF5= MS|E MEE A2 FE2
JTIZL HAMIA of2] Z7HoM Aldst Qs
SMRst =y Zm|elo|ct JTI F2loks

Xl 2001 AEE 1617t 0|5 X|EH o2
ZTlshsfem QICt

SCHE xHHo| & 9,0007HE HIZtstod, H3tE,
0{2|= 2 Srif Aol M O U= SHESIE
Zstaxt ARt HIZAXIS0IH| FChE
OIS LIFFACL

Es| Sali= T 0, ZstX| ot &
XHQets 2MER EE 236 HEnY
HiRE0| YotX| ot X[7{of & AR
DA E O o2 2 ZHHECE

ezt 1 =zlof

geena.hong@ijti.com

Lilly Korea
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Since 2008, Eli Lilly has been committed
to “Lilly Global Day of Service” by putting
Lilly’s mission of improving health and
commitment to environmental
sustainability in action. For the past nine
years, employees have given nearly
825,000 hours through Global Day of
Service initiatives, making it one of the
largest single-day volunteer programs in
the world. More than 24,000 Lilly
employees in nearly 70 countries have
participated in this year's volunteer event.
This year, about 250 Lilly Korea
employees joined together volunteer
activities for children, elderly people and
underprivileged neighbors in cooperation
with Community Chest of Korea.
Contact | Kisun Lee
lee_kisun@lilly.com
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On November 17, 2016, the Pro Bono
Committee of Lee & Ko organized an
Awoo Doll Making Event. Since
establishing its partnership with UNICEF in
2013, the Pro Bono Committee has not
only been providing consistent legal
assistance, but has also organized
activities such as the Awoo Doll Making
Event (“Awo0” means younger sibling.)
This event is part of the UNICEF welfare
project to raise awareness of global
diseases and poverty and contribute to
children around the world. For the second
consecutive year, approximately 50 Lee &
Ko attorneys and staffs have also
participated in this event. The finished dolls
from this event can be adopted through
UNICEF or by the doll-makers themselves.
All proceeds will be funded to children’s
vaccination in developing nations.
Contact | Seok-Pyo Hong
seokpyo.hong@Ileeko.com
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Manpower Korea Inc.
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Manpower
Manpower Korea, a leader in Total HR
Solutions Service, has been volunteering
for eight years at Seoul Temporary Infants
Daycare Center in Yeoksam-dong under
the belief that “The practice of love and
sharing must go on.”
Manpower employees have visited the
center every third Tuesday of each month
with a sense of parental responsibility, love
and sincerity, and took care of the babies
by cleaning rooms, changing diapers
bathing, bottle feeding and holding babies.
Manpower, which focuses on sustainable
management, will continue this CSR
activitiy to help enhance the lives of our
neighbors.
Contact | Joyce Lee
joyce.lee@manpower.co.kr
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Marsh Korea, Inc.
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To honor the 358 colleagues Marsh &
McLennan Companies unfortunately lost
on September 11, 2001, 76 teammates
dedicated two days to create a positive
impact in the local communities.

On September 27, 2016, the volunteers of
MMC Korea spent time with the children
of the Sundukwon Orphanage and helped
clean the facility. Four water purifiers, a
refrigerator, a dryer and cash of KRW 3
million were donated to the orphanage to
ensure that the children have the essential
necessities. In addition, on September 29,
2016, the volunteers united together to
clean the Fortress Wall of Seoul. The
combined efforts of volunteering were in
honor of lost colleagues and all victims of
terror and violence around the world.
Contact | Jieun Kim
jieun.kim@marsh.com
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McDonald’s Korea
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On September 29, McDonald’s Korea
received the “2016 KCClI-Forbes CSR
Award” — an award hosted by JoongAng
llbo Forbes and Korea Chamber of
Commerce and Industry —in children’s
welfare category for three consecutive
years. The company has continuously
conducted diverse CSR programs including
“Ronald McDonald Children’s Soccer Club”
and “Happy Burger Campaign,” which
promote health and welfare of children and
those in need. In addition, the company is
also the sponsor of “Ronald McDonald
House Charities,” donating certain portion
of its Happy Meal profits and annually
holding “McHappy Day” to raise funds. In
particular, Ronald McDonald’s Children’s
Soccer Club, celebrating its 10™
anniversary this year, with a total of over
300,000 participants.

Contact | Woo-Sik Jin
WooSik.Jin@kr.mcd.com
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In November 2016, MetLife Korea carried
out a CSR campaign called “Walk to
Help” as a new concept in combining
online and offline CSR activities.

Around 700 employees and sales agents
of MetLife Korea raised KRW 50 million
with walking campaign using a
smartphone fundraising app, “Big Walk.”
The money raised was used for helping
500 low-income seniors living alone.
Almost 400 employees and agents visited
a total of 500 low income seniors living
alone and helped them with daily routine
activities such as grocery shopping and
house cleaning.

MetLife Korea would extend its support to
the community through various CSR
programs.

Contact | Sung Wook Park
spark42@metlife.co.kr
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Monsanto Korea
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Monsanto Korea, global leading agricultural
company, held its annual CSR activity
throwing EM (Effective Microorganism) balls
to the local stream to improve the water
quality. Over 50 employees voluntarily
participated in the event held at Jocheon
Stream near Jochiwon R&D Station on
November 24. EM balls, which contain
approximately 80 beneficial microorganisms
including lactic acid bacteria, yeast and
photosynthetic bacteria, are known to help
cleaning water and reduce odor. In
preparation, employees made EM balls,
similar to a tennis ball in size, by making a
dough consisting of loess, EM liquid,
fermentation agent, molasses and rice
husks, and then fermented them for a
month. Monsanto Korea will continue its
annual EM ball event for water conservation
of local community as one of its CSR
programs.

Contact | Hyungjin Bae
hyungjin.bae@monsanto.com
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MSD Korea Ltd.
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On Saturday, November 26, MSD Korea
hosted the event called “Experience of
Enjoyable and Healthy Diabetic Diet” at
Uri-Mapo Community Center where about
50 senior citizens living in the Mapo-gu
area had opportunities to experience
healthy diabetic food.

As a part of the social contribution
campaign, “Love in Action” sponsored by
MSD Korea, senior citizens who are at the
high risk of diabetes had the opportunities
to experience healthy diabetic diet using
fall seasonal food.

Also, they got health related information
such as the recipes at this event that was
designed to raise awareness of a healthy
diet management.

Contact | Jee Won Shin
jee.won.shin@merck.com
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NCH Korea
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Cleaning Water.
Conserving Energy.
Maintaining Equipment.

NCH Korea, the world’s leading
manufacturer of industrial equipment
maintenance products, announced that the
company has delivered outreach service in
“New Life House for the People in Need,”
located in Eumsung-gun, Chungcheongbuk-
do for three years since 2014. Also NCH
Korea employees have been saving some
amount of money from their monthly pay
and have been continuously providing funds
to New Life House for the People in Need,
where severely disabled are staying. In
addition to the sponsorship, in October, 40
NCH Korea employees visited the institution
and cleaned overall facilities, including air-
conditioner, fans, toilets, windows and
floors, using NCH Cleaning product line.
NCH Korea will continue to expand the
cleaning outreach services of air-
conditioning/heating systems and facilities to
the disadvantaged.

Contact | Hee-Young Kim
heeyoung.kim@nch.com
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Nu Skin Korea
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NU SKIN
ﬁﬁ DISCOVER THE BEST YOU

On November 11, Nu Skin Korea held the
first Nu Sports Day, a CSR activity part of
Nu Sports School programs, at the Second
Gymnasium, KBS Sports World. Unlike
other games, Nu Sports School, this year’s
new activity, is not competition-oriented. It
was designed to promote children’s
physical health and support their energetic
living. Staffs from Nu Skin Korea and
elementary school students engaged in
three different types of activities such as
Handler — a combined game of table tennis
and badminton, Bouncing Balls — using an
elastic fabric with 8~12 partners, bouncing
a ball and Passing Frisbee Relay — jumping
through air bounce obstacles and running
relay race. Nu Skin Korea will continue to
support physical strength of children
through various activities.

Contact | Misun Jang
msjang@nuskin.com
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Oakwood Premier Coex Center Seoul
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Premier
COEX CENTER
seouL

The Oakwood Premier COEX Center
hosted the Year-End party with Oakwood
for UNICEF on December 6. The charity
event was preceded in a free atmosphere
along with a total of 160 attendees. Jazz
band Pandora’s performance was
conducted followed by a Lucky Draw with
lots of giveaways such as free round-trip
flight tickets provided by Qatar Airways.
Through this event, the Oakwood Premier
COEX Center donated all proceeds
obtained from the Oakwood overseas
auction including proceeds obtained from
the ticket sales, to the Korean Committee
for UNICEF. “We will continue to hold
charitable events and lead the way in social
contribution activities that give hope and
courage to our neighbors in the bad
situation.” said Shim Young-chul, the
General Manager of Oakwood Premier
Coex Center.

Contact | Min-Jeong Lee
mjlee@oakwoodpremier.co.kr
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Pfizer Korea
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Pfizer Korea and HelpAge Korea held
“Healthy Ageing Talk” on October 26 to
raise public awareness on the importance of
healthy ageing. The talk included
presentation and discussion on the
definition of healthy ageing, global case
studies, current status of healthy ageing in
Korea, and call-to-action from the
perspectives of various fields. Government
officials, academic experts, industry
stakeholders and media attended the event
to review the status of healthy ageing in
different industry perspectives.

Since Pfizer’s “Get Old/Healthy Ageing
Initiative” was launched in the US, Pfizer
Korea became the first country in the Asia-
Pacific Region to take part in the campaign
in 2013. The goal of the initiative is inspiring
people of all ages to live longer and healthier
lives by emphasizing healthy ageing.
Contact | Bo-young Kwon
Bo-Young.Kwon@pfizer.com
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Philip Morris Korea Inc.
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PHILIP MORRIS

KOREA INC.

On December 1, 2016, Philip Morris Korea
Inc. (PMKI) held a baking charity event with
developmental disabilities at Dream Plus
Support Center. A total of 70 volunteers
including PMKI’s employees, Director Kim
Byung-Chul, Chief of Yeongdeungpo-gu
Office Cho Gil-Hyeong, developmental
disabilities participated in the event.
Volunteers baked bread and brewed coffee
which is a part of the vocational training for
developmental disabilities. The bread were
delivered to low-income families. In addition,
PMKI donated refrigerators and a coffee
machine worth KRW 14 million for the center
to provide a better environment for trainees.
Since 2011, PMKI has been continuing its
volunteer activities and contributed to the
community to fulfill corporate social
responsibilities, including refrigerated truck
donations, scholarship donations and
environment protection campaign, etc.
Contact | Sam Youn
Sam.Youn@pmi.com
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Philips Korea
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PHILIPS

In May, Philips Korea cooperated with
National Medical Center Hospice Palliative
Care Center to establish the Healing
Room in the center to enhance emotional
stability of terminally ill cancer patients and
their families.

The Healing Room allows patients and
their families to watch movies, listen to
music and relax comfortably with Philips’
lighting products.

Philips Korea’s volunteer groups, who had
received hospice training since July, held
diverse programs such as making healthy
snacks using Philips’ kitchen appliances,
or writing letters on behalf of the hospice
patients, and holding birthday parties or
Christmas events. Through these CSR
efforts, Philips hopes to contribute to
Korean society- making it healthier and
more sustainable.

Contact | Elizabeth Na
Elizabeth.na@philips.com
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PPG Korea
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We protect and
beautify the world”

This year, PPG Korea, a global coatings
and specialty materials company having it's
headquarter in Pittsburgh, USA, and
operating in more than 70 countries with
over 47,000 employees all around the
world, donated scholarships in order to
promote PPG’s values of diversity and
sustainable growth, which was started
since 2011. 21 female students from Pusan
National University and Dankook University
received KRW 7.58 million. PPG Korea has
arranged a program with Metropolitan City
Office of Education in Busan and Cheonan
in delivering after-school tutoring sessions
carried on by each scholarship beneficiary
as a mentor for underprivileged students
from September to December, 2016. PPG
Korea has carried out this program for six
years as a representative company in
supporting local communities.

Contact I Nicole(Ji-Hae) Park
jhaepark@ppg.com
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RGA (Reinsurance Group of America) Korea
RGA Z{E & st=X|H

On November 28, RGA (Reinsurance
Group of America) Korea hosted its 5th
year-end party with children from
multicultural families collaborating with
Global Hope, a non-profit organization
committed to global society. RGA Korea
associates who volunteered for the activity
bonded with the children playing
interactive games, watching a magic show
and sharing foods. This year, Greig
Woodring, CEO of RGA participated in the
event during his visit to Korea before his
retirement, and had a joyful time with
children, handing special gifts to them.
RGA Korea has also been committed to
various volunteer works for local
community including delivering briquettes
to underprivileged households, offering
lunch to the elders and homeless, taking
care of people with severe disabilities.
Contact | Kate Jung
kjung@rgare.com
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Robert Walters Korea
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The United Kingdom-based global
recruitment firm Robert Walters has been
holding a charity fundraiser called “Global
Charity Day” every October in Korea since
the local office was established in 2010,
with all proceeds going to charity.

On Robert Walters Korea’s latest Charity
Day event held on October 14, each
executive and staff member conducted a
wide range of fundraising activities taking
advantage of their individual skills and
talents.

This time, the funds were contributed to
international relief and development
agency Oxfam Korea, which supports
people suffering from poverty in 94
countries all over the world.

Contact | Christine Pak
Christine.Pak@robertwalters.co.kr
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Seacret Direct Korea
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On January 7, “Youngnarae Youth
Musicians” had a wonderful finale from
Seacret Direct Korea’s 2017 Kick-off
convention convention. Three teams of
musicians who made fabulous stages
were competitors from “The Youth Artist
Part.2 Musician Contest.” Since
November, 2016, they passed two stages
of judgement after tough competition.
They showed their various talents to
20,000 audiences and after the direct
voting, they got the opportunity to release
a single album and cash prize.

Seacret Direct Korea have started to
support the charity community
“Youngnarae” to support youth artists and
share the vision: dream and grow up
together.

Contact | HyeMin Lee
hyemin.Lee@seacretdirect.com

Xk 1 72 A|=EICto[> ER2[ote| 2017'A
AME Z|om HHIMO|A FH 2Lz HEHOIE|A
E RX|Ael Z910| g&f2|of OpR2|Ck

Ol a2t 3912 MEQI | ol FX|IMES
20165 1MELEE] AIZHEl “H2Lt2H HEHOEA
E Part.2 MUSICIAN” 227H 27IEloZ,
2Rt MALE MM X[Gst A™ME =10 MY
SACH 20k o{Ho| B2 AollM 27| CHE NIE
S 0|2 U T HHELEE Salf 4=
AU S 7|3] 3 ag 42| FoIE UL
A|2EICto|MED2|oH= 20154 1Y LIE3 S
H HeLEy dE2 AlReE FEAS I8t
S 25 st i 1 g&ste
Atgl2te 7| ol HIME Matn Qlct

Eetxt 1 ofsal
hyemin.Lee@seacretdirect.com

The State University of New York, Korea
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The State University of New York (SUNY),
Korea is anticipating the first graduation of
students who studied from the spring
semester of the year 2013. The first
graduates have planned to set up regular
scholarship under the name of the Alumni
Association of SUNY Korea. To begin with
the scholarship, the prospective graduates
raised total KRW 920,800 from selling
“New York style Gyro” at SUNY’s Got
Talent event. One of the graduates, Udara
Silva from Sri Lanka, said “We also have
received the special love from the
University. And we will look for various
ways to repay to the world.” The first
graduates will deliver this scholarship to
school at the first commencement
scheduled on January 13, 2017.

Contact | Hae Young Kim
haeyoung.kim@sunykorea.ac.kr
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UPS Korea
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Under the slogan of Committed to
More™, UPS Korea is giving back to the
community by participating in various
charitable activities.

As a part of UPS’s Global Volunteer
Month, the employees of UPS Korea and
their family members contributed almost
460 volunteering hours to The Beautiful
Store, a non-profit organization located in
Seoul-Land, Gunpo and Busan, to
support its ethical consumption campaign
by assisting the operation of the store
such as organizing and labelling its
products. Participants also involved in
activities that educated them about
endangered animals, recycling and the
impact of consumerism to the
environment.

Contact | Sunny Choi
csunghee@ups.com
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Yoon & Yang LLC
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On October 27, Yoon & Yang LLC and its
pro bono affiliation Yoon & Yang Pro Bono
Foundation signed a memorandum of
understanding with Médecins Sans
Frontieres Korea (“MSF Korea”) to support
MSF Korea'’s activities in Korea. Under the
partnership, Yoon & Yang Pro Bono
Foundation will provide MSF Korea with the
legal consultations in the areas of

(i) enactment and revision of articles of
incorporation, (i) signing agreements,

(ili) donation of inheritance for charitable
purposes and (iv) an interpretation of
related laws such as Personal Information
Protection Act and Act on Collection and
Use of Donations. Mr. Hong Hoon Lee,
Chairman of Yoon & Yang Pro Bono
Foundation, and Mr. Thierry Coppens,

a General Director of the MSF Korea,
attended a signing ceremony.

Contact | Bo Hyun Ham
hbh@yoonyang.com
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Yulchon LLC
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Attorneys at Law

3‘ YULCHON

Yulchon donated winter clothes, hats and
gloves to Southeast Asian students
studying at the Graduate School of
International Studies (GSIS), Seoul
National University.

Since the foundation of the Yulchon-GSIS
Center for Emerging Economies at Seoul
National University, Yulchon has been
supporting students from the emerging
economies, providing them opportunities
to study economics and laws in Korea
under better conditions so that they can
contribute to their home countries’
development upon their return.

Yulchon also held the annual fundraising
event on December 21, 2016, together
with the faculty and international students.
Contact | Jeewon Choi
submission@yulchon.com
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Zuellig Pharma Korea
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PHARMA

Zuellig Pharma Korea has continued to
draw greater attention to breast cancer
with once again holding and participating
in various events in October, the Month of
Breast Health. Zuellig Pharma Korea
distributed breast cancer self-test kit with
pharmacies and ran Pink Ribbon Love
Marathon campaign poster in their delivery
car for October.

Also, Zuellig Pharma participated in annual
Pink Ribbon Love Marathon held in
October at the Yeouido Park. This year
Zuellig Pharma Korea has added
Facebook comments event to its breast
cancer awareness efforts. In just one
month, the page gained over 485
comments.

Contact | Na-Young Kim
nykim@zuelligpharma.com
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Share Your CSR Activities with
AMCHAM Journal Readers!

For publication in the next Journal, please email a short description

: L.__.” of-your recent CSR program (in both English and Korean) with a photo and a company logoto~~
_ Nahyun Kim, Chief Editor of the AMCHAM Journal '
"“’; (nahyun@amchamkorea.org / 02-6201-2238) by March 10, 2017. - -
‘Ah.._):,‘; 1 p r = e

|
SRR o —_— =T == 2 — ; .
| FAfe] AtE| SRS ES SN2
- - wm 3H20|A ZI35D 9l rag@%%% g SXFS0|7 22l Aol -
E|2 THE ARG 38 T2 R40) CHSE Zt2fst ATH(ZYR)E AL AR 2 A 2102 S| v, \\_ :
S e e e 2017 3EO0YTER| nahyun@amchamkorea.org2 EYFNL. - 5 s
0|2t 2t fr—Er | AFO| RA2AIH, XD u17,g§o,_| ZILks th2|ol|7| 02-6201-2238E Q12 HIZILICE

et e,

e o - - - e = -— g




Since 1953

AMCHAM

American Chamber of Commerce in Korea

AMCHAM Korea Z=3Hl|ZAHZ3||A(2H=H

The American Chamber of Commerce in Korea (AMCHAM Korea) was founded in 1953 with a broad
mandate to encourage the development of investment and trade between Korea and the United States.
AMCHAM is the largest foreign chamber in Korea with around 1,800 individual members from around
900 member companies with diverse interests and substantial participation in the Korean economy.
AMCHAM Korea celebrated its 60th anniversary in 2013. To find out more about AMCHAM, please visit
our website: www.amchamkorea.org.
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PARTNERS @ FOR THE FUTURE

Partners for the Future Foundation O|2}2|SHFXFXHEH

Established in February 2000, Partner for the Future Foundation (PFF) is the charity arm of AMCHAM
Korea whose purpose is to improve the lives of Korean citizens by ensuring that all have opportunities for
meaningful employment. The Foundation provides assistance in the form of college scholarships and
vocational training to help people find employment opportunities. PFF is maintained through contributions
from multi-national and Korean companies and individual sponsors; it has raised over $13 million and
provided scholarships to over 2,000 Korean students since establishment as of December 2013. The
Foundation provides various partnering opportunities to give back to the community for companies
interested in charitable giving. For more information, please call +822-6201-2251/2.
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